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The month of June 2010 marked another first in the history of our 

group, as we formally consummated the transaction involving the 

acquisition of the majority shareholding of the Sagicor General Insur-

ance Cayman Limited. The continued profitability and financial secu-

rity of our business is heavily dependent on our ability to grow and 

expand in a prudent manner. The Cayman acquisition represents a 

huge step for us, as it is the first time that we have ventured outside of 

the confines of The Bahamas. We feel very strongly that it makes 

sense for all of our stakeholders. 

 

The diversified revenue stream and investment base will provide us with addi-

tional earnings in a marketplace that is becoming increasingly competitive. It will 

also provide opportunities for adventurous and qualified staff, not just at manage-

ment levels, to get involved in cross border projects and assignments in the future. 

 

The new name for the Cayman operation has been selected and in keeping with 

our group branding theme, it will adopt the tag line that underscores the Bahamas 

First positioning statement. The new name, Cayman First Insurance Company 

Limited, will be launched following its formal adoption at the companyôs AGM in 

early August 2010. 
 

I would once again wish to extend a warm welcome to the Cayman First team, on 

behalf of all of us, and look forward to collaborating with them on an exciting and 

prosperous future. 

 

 

ñChoose well, your choice is 

brief yet endlessò. ï Goethe 

Bahamas First Group 

 
CORPORATE VALUES  
 

 

**Integrity  

 

**Accountability  

 

**Transparency 

 

**Excellence 

 

**Employee Development 

 

**Financial Stability  

 

**Good Corporate  

    Citizenship  

MESSAGE FROM THE GROUP PRESIDENT & CEO 

 

 

 

Daniel OôHara, 

Director; Brian 

Murphy, Director, 

Robert Inksater, 

Director; Ian Fair, 

Chairman; Patrick 

Ward, Group Presi-

dent and CEO and 

Danny Scott, Presi-

dent, Cayman First 

Ian Fair, Chairman; 

Jeannette Duggan  (wife 

of first policy holder, 

Cayman General, 1984), 

Danny Scott and Patrick 

Ward. 

Some 

managers 

and staff 

pose at   

the official 

launch 

party 

CAYMAN FIRST  



FIRST INSIGHT 2 

The Broking Unit & FLDP  
by Godfrey Bethel,  

Sr. Account Executive, Broking Unit 

NEW STAFF TO BFCS  

Favourite   Foodé.Love Chinese 

Favourite Authoré..Stephen Covey 

What you do in your spare time? Dominoes, 

love outdoor sports like baseball, softball and 

basketball 

Church: Epiphany Anglican Church 

Married: Kaynell 

Children: 2 kids ages 13 and 5ðGlen Jr. 

and Gabrielle.  

Glen Ritchie 

Vice President & 

Chief Financial Officer 

I sometimes get questions regarding the Broking Unitôs role 
at NUA.  Essentially, the Broking Unit represents the inter-
ests of the insuredðunlike agents who represent insurers.  
We help clients with loss control and policy design activities and place risks 
with qualified insurers that meet the insurance needs of the client.  We tend 
to work with large clients and are expected to be knowledgeable about in-
surance products and markets.  In our local market, we reinforce product 
and price competition by rectifying the information imbalance between insur-
ers and our clients. 
 ðððððððððððððððððððððððððððððððððððïð- 

My FLDP contemporaries sometimes debate what aspects of our company culture 
need change.  Two issues often raised are: Hostility to change and a general wari-
ness of people who champion new ways of doing things; and  the not-invented-here 
mindset. 
 
The problem with the former is that is encourages a number if undesirable behav-
iorsðavoiding risk, not making bold proposals to pursue emerging opportunities, and 
a lax approach to innovation and continuous improvement.  In such cases, word 
quickly gets around that proposals to do things differently face an uphill battle and 
that people who champion them may be seen as a nuisance.  As a result, we cling to 
the traditional practices that made us successful are slow to respond to changes in 
market. 
 
And with the latter, as we reign as industry leader we start to believe that we have all 
the answers or can develop them ourselves.  Therefore, there is a strong tendency to 
neglect what customers are saying and how their needs and expectations are chang-
ing.  For example, many clients have been clamoring for online renewals/notices, 
credit card premium payments, flexible premium payment options, quicker claim 
settlements/online tracking, etc.  Unfortunately, such confidence in the correctness of 
how we do things and in the companyôs skill and capabilities breeds arroganceð
personnel discount the merits of what outsiders are doing and what can be leaned by 
studying their practices.  The biggest risk of this is that we underestimate our rivalsô 
competencies and accomplishments and overestimate our own. 
 
Planting and growing seeds of change require a determined effort by the CEO and 
senior managers.  Neither charisma or personal magnetism is essential.  But rather a 
sustained and persistent effort to reinforce the culture at every opportunity through 

both word and deed. 

Godfrey Bethell receiving 

cheque from Timothy 

Ingraham  for achieving 

his Fellowship, with Dr. 

Rodger Brown  

 

BFG congratulates Ted Thompson and Response 

Insurance Agency on their new office complex 

 

Response Insurance Agent & Brokers Ltd. 

Keith Rolle, Vice 

President, Claims & 

FRL; Patrick Ward, 

Group President & 

CEO, Thaddeus 

ñTedò Thompson, 

Managing Director, 

Pauline Ward, Sr. 

Vice President, Un-

derwriting & Rein-

surance. 

Patrick Ward, Pauline Ward, Vito Thompson 

(Sr. Underwriter), Candice Thompson (Deputy 

Underwriter) Thaddeus, (Ted) Thompson, Theo 

Thompson (Tr. Underwriter), Keith Rolle 


